
News & Information For The Customers Of Air-Tro Heating & A/C Fall, 2009 

There's an old saying that maintains "The bitter taste of poor quality lingers far longer than 

the initial sweetness of a cheap price."  

 

In the air conditioning business, it might be more accurate to pronounce "The bitter taste 

of poor quality, damaged property, stolen money, immense medical liability and 

ponderous inconvenience lingers far longer than the low cost of an unlicensed contractor." 

 

Everybody wants a "good deal.” That's why homeowners looking for a "good deal" on air 

conditioning repairs or replacement often turn to a local handyman or "moonlighting" 

service technician. They assume the handyman can do the same work that an established 

company does, and he won't charge nearly as much.  

 

While that’s sometimes true, it can often be risky. 

 

It’s not surprising that a handyman is able to offer his services for less than a legitimate 

service company. But it's important to look beyond the initial price of the repair, and 

consider the total cost of the repair. There are other factors that come into play when one 

hires a "friend of a friend" or the guy that advertises in the free online classifieds.  

 

There are reasons a handyman can appear to offer his services for less. He’s probably 

cutting important corners and he’s likely to be unlicensed, untrained, uninsured, 

incompetent or even a criminal. Let the buyer beware! 

 

Stories abound concerning unscrupulous or unqualified repair people. 

Search the Internet for "contractor sting" and you'll find dozens of 

stories about local government efforts to weed out unlicensed 

contractors. They're not conducting these stings just to collect fines; 

they're doing it to protect the community. 

 

 

(Continued on page 3)  
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Beware the High Cost of the 
Low-Priced Handyman Inside… 
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7 Tips to Deter 

Auto Thieves 

 

$20 Off 

Furnace 

Tune-Up 

 

$200 

Giveaway 

 

The CORNer 

Did You Know? 
Leaves don’t really “turn” red, yellow or orange in the 

fall. Those colors are present all year long. You just 

can’t see them because the chlorophyll during the spring 

and summer creates a green color that dominates most 

leaves. As chlorophyll dissipates, the other colors 

become visible. 



Homeowner News  
The Homeowner News is a 
quarterly publication of Air-Tro.  
It is provided to our customers 
free of charge.  We welcome 
your suggestions and ideas.  
Contact us at: 
 
Bob Helbing 
Air-Tro Heating & A/C 
1630 S. Myrtle Ave. 
Monrovia, CA  91016 
(626) 357-3535 
www.airtro.com 
service@airtro.com 
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Ingredients 

 2 12oz jars marinated artichoke hearts 

 1 cup light mayonnaise 

 1 cup grated parmesan cheese 

 2 jalapeno peppers, de-seeded 

 4 cloves garlic 

 1 tbsp Worchestershire sauce 

 2 tbsp olive oil 

 Dash of Tabasco 

 Dash of paprika 

 3 green onions, chopped 

 

Preheat oven to 350 degrees. Combine all except the 

Tabasco, paprika and onions in food processor until 

smooth. Spoon into 6x9 oven-safe casserole dish. Sprinkle 

paprika on top. 

Bake at 350º for 40 minutes until bubbly. Remove from 

oven and garnish with green onions. Let cool for 10 

minutes and serve with slices of sourdough bread. 

In 2006 in the U.S., a car was stolen every 26.4 seconds. You can reduce your chances of 

becoming a victim by taking some proactive measures to deter thieves. Here are a few 

suggestions to help you avoid the cost, inconvenience and aggravation of having your car or truck 

stolen: 

1. Lock Your Doors. While locking your doors won’t keep out a determined thief, it will 

create one more layer of defense that will make it a little more difficult for a bad guy to steal 

your car.  

2. Turn Off Your Engine and Take Your Keys. A high percentage of crimes occur when 

people simply leave the car running while they jump out to do some quick task. No matter 

how quick you think you will be, a thief will probably be quicker. 

3. Beware of Day Care Facilities. One of the most common places for thieves to lurk is near a 

day care, where leaving a car running is very common. Mom leaves the car running while 

she takes the kids inside and when she gets back, the car is gone. 

4. Etch Your VIN. Your Vehicle Identification Number (VIN) is the only thing that identifies 

your car as yours. Have your VIN etched into your windshield (many local police 

departments will do it for free and you might get an insurance discount). It creates one more 

hassle for a would-be thief to deal with if he steals your car. 

5. Install a Kill Switch. One of the best methods to prevent theft is to install a hidden switch in 

line with your ignition. Unless it’s switched on, normal hot-wiring by a would-be thief won’t 

work. Have an auto shop install it in a secret location. 

6. Install a Fake Alarm. If you can’t afford a real alarm system or a kill switch, try installing a 

flashing LED light on your dash. It gives the appearance of an alarm without the high cost. 

Sort of like putting a “Beware of Dog” sign on your fence, even though you have no dog. 

7. Reprogram Your GPS. This won’t stop thieves, but it will limit the damage they could 

cause. Nowadays, thieves are stealing a car then driving to the home of the car’s owner and 

breaking into it as well. They get the address from the GPS or insurance forms in the glove 

box. The prime targets for this kind of crime? Women parking expensive cars at the mall. 

Thieves reason the victim will be busy shopping for a long time! 

7 Tips to Deter 

Auto Thieves 

Tell Your Friends 

About Homeowner News  

Or call us and we’ll provide them with a free 

subscription and give you and your friend 

$10 gift certificates!   



Unlicensed Contractors Often Do More Harm Than Good 

Homeowners are continuously being 

burned by these criminals. There are 

stories of homes being destroyed by 

incompetent workers, con men who 

took deposits and never returned, and 

handymen who got hurt on the job 

and actually sued the homeowner! 

Because these pseudo-contractors 

often have no training, no insurance, 

no license and no “real” company, it's 

the homeowner who takes all the 

risk.  

 

Even if everything goes well with the 

initial job, when a faux-contractor 

does the work it's not unusual to 

experience problems soon after. 

When that happens, the culprit is not 

likely to come back and take care of 

the problem. Heck, he’s not even 

likely to answer his phone! 

 

While homeowners may not care 

what it costs to run a legitimate 

business (it’s expensive), they do 

care about what they pay. Since it’s 

virtually impossible for a licensed, 

insured contractor to compete with a 

fly-by-night operator on price alone, 

the fly-by-night might appear to be 

the better choice.  

 

(Continued from page 1) However, homeowners need to 

consider the TOTAL cost, including 

problems created from a faulty 

repair (and some of these won’t 

show up for years), patching the 

symptoms of problems and not the 

real problem, cutting corners, 

voiding warranties, disappearing 

when it’s time to honor guarantees, 

and more. Saving a little upfront 

can become very expensive down 

the road. 

 

When consumers use a legitimate 

company, they are protected by the 

company’s licensing, insurance, 

permits, specialized tools, hiring 

expenses, training, uniforms, office 

staff, phones, vehicles, etc. Of 

course, these costs have to be 

passed along to the customer.  

 

The good news is, when doing 

business with a company like this, 

customers receive something else of 

tremendous value in return; they 

receive quality assurance and peace 

of mind. 

  

If your budget is strained, like so 

many are these days, you still have 

options. Any honest company can 

usually provide 

you with several 

cost-effective 

repair solutions. 

There are 

legitimate 

ways to 

lower 

your 

price, 

without 

reverting to 

shortcuts that are 

ineffective, unreliable or just plain 

dangerous. 

 

The next time you need a home 

repair, whether it’s on your air 

conditioning, plumbing, electrical 

system or anything else, don’t be 

enticed by the low price of the local 

“jack of all trades.” You could end up 

paying a whole lot more than you 

expected, and risk your home, health 

and safety at the same time. 
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Stay Warm This Winter 

$20 OFF Fall Tune-Up 

 
Make sure your heating system is ready for winter. Our tune-
up will ensure everything is operating safely and efficiently.  

Not valid with other offers. Expires 1/31/10. 
 

626-357-3535 
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The  

Corner 

Q. Why didn't the skeleton dance at the party? 
A. He had no body to dance with. 
 
Q. What happens when a ghost gets lost in the fog? 
A. He is mist.  
 
Q. Why do demons and ghouls hang out together?  
A. Because demons are a ghoul’s best friend. 
 
Q. Why should a skeleton drink 10 glasses of milk a 

day? 
A. It's good for the bones. 
 
Q. What is a Mummy's favorite type of music? 
A. Wrap  
 
Q. Why did the game warden arrest the ghost? 
A. Because he didn’t have a haunting license 
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Homeowner News 
1630 S. Myrtle Ave. 
Monrovia, CA 91016 

 
Place 

Postage 
Here 

Win a $200 Gift Card! 
Complete and return for a chance to win a $200 gift card. If you correctly answer the three 
questions below, we’ll enter you in a drawing for a $200 gift card. Second prize will be a $100 
gift card. All entries must be received by 1/31/2010.  Mail to:  Air-Tro Heating & Air Condi-
tioning  1630 S. Myrtle Ave.  Monrovia, CA 91016 

1. TRUE/FALSE — An unlicensed contractor is likely to be unlicensed, untrained, unin-
sured, incompetent or even a criminal. 

2. Because unlicensed contractors often have no training, no insurance, no license and no 
“real” company, it's the homeowner who takes all the ________________. 

3. Using a “Jack of all Trades” is a risk to your _________________, _______________, 
and ____________________.  

Please contact me about: 

Name: ____________________________________________  
Address: __________________________________________  
City: _________________ State: ___________ Zip: ________  
Phone: ________________________ Best Time: ___________  

 Fund raising opportunities for your 
favorite charity or school 

  Heat/Cool system maintenance 

 Lowering my electric bill 

 Improving indoor air quality 

 Upgrading heating/cooling equipment 

Limit 1 entry per person. No purchase necessary. A purchase will not improve your chances of winning. Winner will be selected at random within 30 days 
of entry deadline. All decisions are final. All entrants agree to contest rules, which require winner to sign a prize and publicity release unless precluded by 
law. Must be 18 or older to enter. Failure to comply results in disqualification. Entries void if incomplete or illegible. No responsibility is assumed for lost, 
late, or illegible entries. Company employees and family members are ineligible. Odds depend on the number of entries received. Acceptance of the 
prize implies consent to use name and image in promotional material with the prize as compensation. All taxes are the responsibility of the winner. 

News  Specials  More 
Courtesy of Air-Tro, Inc. 

Fall Issue 



This is a consumer newsletter you can 

mail to your customers. While the news-

letter deals with industry issues, it is not 

completely industry focused. It also fo-

cuses on items that will interest home-

owners. And that’s the point of a news-

letter. Make it something they look for-

ward to receiving and will read because it 

contains items of interest and relevance 

to their lives. They do not care about 

your company. They care about them-

selves. 

 

A consumer newsletter is designed to 

keep your name top-of-the-mind when 

they think about air conditioning and 

heating. It’s designed to give them a 

warm and fuzzy feeling about your com-

pany.  

 

The featured article of this fall consumer 

newsletter is about unlicensed contrac-

tors and the risks associated with hiring 

them. It goes a long way toward reinforc-

ing the value of your company. 

 

On the page 2, homeowners are encour-

aged to spread the word about your 

newsletter and to suggest others for a 

subscription.  When they do, they and 

their friend are both promised a $10 gift 

certificate (with your company, of 

course).  Anyone you add to your cus-

tomer list from this method is an excel-

lent prospect, thanks to the referral.  You 

can find the gift certificate by searching 

the archives. 

 

Page 3 has a coupon for $20 off a fall 

heating tune-up.  

 

On page 4 we have a $200 Gift Card 

promotion. It requires your customer to 

fill in the answers to 3 simple questions 

that can be found in the featured article. 

It also asks the customer to check off 

any products or services they might be 

interested in. Hold a drawing from all 

the entries and send the winner a $200 

gift card (use a standard Visa/

MasterCard/Amex gift card).  Send the 

second place winner a $100 card. 

 

You should review the list of products 

and services and consider modifying it, 

based on your product/service mix. 

 

You might also consider awarding a 

third prize, which could be a gift cer-

tificate with your company. 

 

The newsletter is designed to be printed 

on four 8.5x11 pages to enable you to 

print and copy at your office if you 

desire. A printer can easily use this 

format to create a single 11x17 folded 

newsletter.  

 

You might also want to stock the news-

letters in your trucks to pass out to new 

customers on service calls. 

 

. 

Be sure the change the RED text to 

information about your company. You 

must change the following items (also 

change font colors to match after 

making changes): 

 

PAGE 1 

 COMPANY NAME at top of page 

 

PAGE 2 

 CONTACT INFORMATION at 

bottom of page in gray box (change 

text color to black) 

 

PAGE 3 

 COMPANY NAME at top of page 

 EXPIRATIONDATE on coupon 

 LOGO on coupon 

 PHONE NUMBER on coupon 

 

PAGE 4 

 RETURN ADDRESS 

INFORMATION  

 COMPANY NAME in orange box 

in center of page (change text color 

to white) 

 CONTACT INFORMATION on 

Gift Card Entry Form 

 EXPIRATION DATE on Gift Card 

Entry Form 

 

 

 

This version contains all four pages.  It is 

a very large file and will take some time 

to download.  The file is zipped.   

 

Right click to save the file to your hard 

drive, open Windows Explorer and 

browse to the file's location, open the 

zipped folder, extract the file, open 

Publisher, click past the start up wizard, 

and then select File + Open from the 

menu bar and browse to the directory 

where you extracted the file.  If you have 

problems downloading this file, send an 

email to 

bob.viering@serviceroundtable.com or 

janet.thomasson@serviceroundtable.com 

NOTES: 


