
 

News & Information For The Customers Of  AIR-TRO Air Conditioning Summer, 2009 

There Ain’t No Cure for the 

Summertime Blues—So Thank 

Your Air Conditioning Guy or Gal 
In 1958, Eddie Cochran recorded the song “Summertime Blues.” In it, he told the story of a young 

man who lamented the fact he had to take a summer job. It meant he would miss the joys of 

summer. Anyone can relate because summer is a time of fun, vacations, cookouts and fireworks. 

Nobody wants to work during the summer, right? 

Of course, if the boy from the song was real, he would soon realize the world doesn’t come to a 

stop in summer. Who wouldn’t like to take 2 or 3 months off? Unfortunately, most people have to 

work for a living. Some actually work more during the summer than the rest of the year.  

The hardest working people in the summer repair and install central air conditioning. They enable 

the rest of us to enjoy the summer whether we’re working or not. 

Workers in the air conditioning industry barely have time to take a drink of water in the summer, 

let alone spend a week at the beach. You may not care much about them 364 days of the year, but 

on the day your air conditioner breaks, you’ll be thinking of your a/c guy as your best friend! 

People rely on their central air conditioning systems to make summers tolerable. No matter how 

hot it gets outside, central air conditioning is there to level the playing field in the battle with 

Mother Nature.  

Just as a bridge enables humans to cross a wide expanse of water, and vaccines and medicines 

ward off natural diseases, air conditioning scores a knock out in its never-ending fight with the 

sun. Once again, technology triumphs over nature! That is, until the air conditioning system breaks 

down. Uggh. 

Mother Nature can be cruel in her revenge. Temperatures inside an un-air conditioned home rise 

rapidly. The daytime sun wreaks havoc on the now 

vulnerable habitat, and not even the darkness of 
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FREE FILTER 

Receive a free standard air filter with any 
air conditioning repair ($10 off premium 

filters). Not valid with other offers. 
Expires 9-30-09. 

626-357-3535 



Homeowner News  
The Homeowner News is a 
quarterly publication of Air-Tro.  
It is provided to our customers 
free of charge.  We welcome 
your suggestions and ideas.  
Contact us at: 
 
Bob Helbing 
Air-Tro A/C & Heating 
1630 S. Myrtle Ave. 
Monrovia, CA 91016 
(626) 357-3535 
State Licence #258228 
www.airtro.com 
service@airtro.com 
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Focaccia is a type of flat bread popular in Italy. The basic 

bread is often topped with herbs, olive oil, cheese, meats, 

or vegetables. 

Ingredients 

 3 1/2 cups all-purpose flour 

 1 teaspoon white sugar 

 1 teaspoon salt 

 1 tablespoon active dry yeast 

 1 cup water 

 2 tablespoons vegetable oil 

 1 egg 

 3 tablespoons olive oil 

 1 teaspoon dried rosemary, crushed 

Combine 1 cup flour, sugar, salt, and yeast. Mix well. 

Heat water and vegetable oil until warm, and add to yeast 

mixture along with the egg. Blend with an electric mixer 

at low speed until moistened. Beat for 2 additional 

minutes. 

Stir in 1 3/4 cup flour (note: half of total) while beating, until dough 

pulls away from side of bowl. Knead in 1 3/4 cup flour on floured 

surface. Cover dough with a bowl, and let sit for 5 minutes. 

Place dough on a greased baking sheet. Roll out to 12-inch circle. 

Cover with greased plastic wrap and a cloth towel. Place in a warm 

place for 30 minutes. Uncover dough, and poke holes in it with a 

spoon handle at 1 inch intervals. Drizzle olive oil on dough, and 

sprinkle with crushed rosemary. 

Bake at 400°F (205°C) for 17 to 27 minutes, until just golden. 

Remove from baking sheet, and cool on rack. 

 

The Internet gives you access to information, entertainment, financial offers—frankly, 

countless products and services. At the same time, it can leave you open to online 

scammers, identity thieves, and more. Here are experts’ top tips for computer security. 

7 Tips for Safer Computing 
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1 Protect your personal information. It’s 

valuable. To minimize your risk of identity 

theft, don’t share your personal information unless 

you know how it will be used and protected. Don’t 

reply to or click on links in any email asking for your 

personal information. 

2 Know who you’re dealing with. When shopping online, look for a seller’s physical address and a working telephone number. Before downloading free software, read the fine print —some downloads come with spyware. 

3 Use anti-virus and anti-spyware software, 

as well as a firewall. Update them all 

regularly; many update automatically. Look for anti-

virus software that removes or quarantines viruses, 

and for antispyware software that can undo changes 

spyware makes to your system. Make sure your 

firewall is on and set up properly. 

4 Be sure to set up your operating system and Web browser software properly, and update them regularly. Select security settings high enough to reduce your risk of being hacked. Make sure to regularly update your system with the latest patches. 

5 Protect your passwords. Keep your 

passwords in a secure place, and don’t 

share them on the Internet, over email, or on the 

phone. 

6 Back up important files. If you have important files stored on your computer, 
copy them onto a removable disc, and store it in a 
safe place. 

7 Learn who to contact if something goes 

wrong online. Find a local expert you can 

trust if your system is compromised or damaged.  



Summertime Blues? Not For These Workers. 

night can relieve the oppressive heat. 

Frustrated and frazzled homeowners 

reach for their lifeline—their local air 

conditioning service company. 

That’s where our protagonists come in. 

Air conditioning service and installation 

technicians are a special breed. Their 

workday life is the exact opposite of an 

office worker; at least from a comfort 

standpoint.  

Think about it. Techs spend their time 

working in homes and businesses that are 

hot and miserable. When they complete 

their job, those homes and businesses 

start cooling off and getting comfortable 

again. So what does the technician do 

then? He leaves and heads for another 

hot and miserable job.  

There’s no respite in the winter either. 

He works in the cold, and makes it warm. 

Once things are comfortable, he leaves 

for the next cold building. 

While the average office worker 

shudders at the thought of spending an 

hour outside during the hottest or 

coldest days, the AC tech lives in the 

extremes. His calling is not to be 

comfortable, but to provide comfort. 

Workers in the air conditioning 

industry spend endless hours training 

on an ever increasing assortment of 

high-tech equipment. They invest 

thousands of dollars in tools that may 

be replaced on a regular basis. And 

they often work from dusk til dawn 

(and beyond) when the temperature 

soars in the summertime, or plunges in 

the winter.   

While progressive air conditioning 

companies like ours try to even out our 

workload throughout the year by 

performing preventive maintenance 

during our off-season, there is always a 

summer rush that tests the physical 

limits of our crews.   

If anyone should have the 

“Summertime Blues” it’s the 

technicians who are dedicated to 

keeping families like yours comfortable 

and safe. Day or night. All year long. 

When you need emergency air 

conditioning service, call us. Our 

technician will show up with a smile on 

his face, regardless of where he’s been, 

or how many calls he still needs to run.  

But don’t feel sorry for him. He loves his 

job. And though he won’t be spending 

his summer at the beach, he probably 

won’t turn down a cold glass of water.  
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SUMMER A/C TUNE-UP 

Call us today for our Advanced System 

Tune-up. Your air conditioning system will  

 Run Better 

 Last Longer 

 Use Less Electricity 

 Break Down Less Often 

626-357-3535 
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The  

Corner 

Q. What did the one tornado say to the other? 
A. Let’s twist again like we did last summer. 
 
Q. Why did the woman go outdoors with her purse 

open? 
A. Because she expected some change in the 

weather. 
 
Q. What’s the difference between weather and 

climate? 
A. You can’t weather a tree, but you can climate. 
 
Q. What happens when it rains cats and dogs? 
A. You have to be careful not to step in a poodle.   
 
Q. What did the hurricane say to the other hurri-

cane? 
A. I have my eye on you. 
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Homeowner News 
1630 S. Myrtle Ave. 
Monrovia, CA 91016 

 
Place 

Postage 
Here 

Win a $200 Gift Card! 
Complete and return for a chance to win a $200 gift card. If you correctly answer the three 
questions below, we’ll enter you in a drawing for a $200 gift card. Second prize will be a $100 
gift card. All entries must be received by 9/30/2009.  Mail to:  Air-Tro 1630 S. Myrtle Ave. 
Monrovia, CA 91016 

1. TRUE/FALSE — “Summertime Blues” was written by Buddy Holly. 

2. An air conditioning technician understands his calling is not to be comfortable, but to 
_________________  __________________. 

3. To even out their workload, service companies perform _____________________ 

        ____________________________ during their off seasons. 

Please contact me about: 

Name: ____________________________________________  
Address: __________________________________________  
City: _________________ State: ___________ Zip: ________  
Phone: ________________________ Best Time: ___________  
Email: ____________________________________________  

 Testing my home’s air for unwanted 
contaminants  

  Heat/Cool system maintenance 

 Lowering my electric bill 

 Improving indoor air quality 

 Upgrading heating/cooling equipment 

Limit 1 entry per person. No purchase necessary. A purchase will not improve your chances of winning. Winner will be selected at random within 30 days 
of entry deadline. All decisions are final. All entrants agree to contest rules, which require winner to sign a prize and publicity release unless precluded by 
law. Must be 18 or older to enter. Failure to comply results in disqualification. Entries void if incomplete or illegible. No responsibility is assumed for lost, 
late, or illegible entries. Company employees and family members are ineligible. Odds depend on the number of entries received. Acceptance of the 
prize implies consent to use name and image in promotional material with the prize as compensation. All taxes are the responsibility of the winner. 

News  Specials  More 
Courtesy of Air-Tro A/C 



This is a consumer newsletter you can 

mail to your customers. While the news-

letter deals with industry issues, it is not 

completely industry focused. It also fo-

cuses on items that will interest home-

owners. And that’s the point of a news-

letter. Make it something they look for-

ward to receiving and will read because it 

contains items of interest and relevance 

to their lives. They do not care about 

your company. They care about them-

selves. 

 

A consumer newsletter is designed to 

keep your name top-of-the-mind when 

they think about air conditioning and 

heating. It’s designed to give them a 

warm and fuzzy feeling about your com-

pany.  

 

The featured article of this summer con-

sumer newsletter is not really promo-

tional, but it’s about the men and women 

who repair all those central air condition-

ers that make the summer so tolerable for 

the rest of us. It serves as a reminder that 

during the busy summer, these folks 

work extra hard to keep people comfort-

able.  

 

On page 1 there’s a coupon for a free 

standard air filter. Anyone with a pre-

mium filter of some kind gets a $10 dis-

count. If that offer doesn’t suit you, sim-

ply change it to anything else you prefer. 

 

On the page 2, homeowners are encour-

aged to spread the word about your 

newsletter and to suggest others for a 

subscription.  When they do, they and 

their friend are both promised a $10 

gift certificate (with your company, of 

course).  Anyone you add to your cus-

tomer list from this method is an excel-

lent prospect, thanks to the referral.  

You can find the gift certificate by 

searching the archives. 

 

Page 3 has a coupon for $20 off an air 

conditioning tune-up.  

 

On page 4 we’ve kept with the $200 

Gift Card promotion. It requires your 

customer to fill in the answers to 3 sim-

ple questions that can be found in the 

featured article. It also asks the cus-

tomer to check off any products or ser-

vices they might be interested in. Hold 

a drawing from all the entries and send 

the winner a $200 gift card (use a stan-

dard Visa/MasterCard/Amex gift card).  

Send the second place winner a $100 

card. 

 

You should review the list of products 

and services and consider modifying it, 

based on your product/service mix. 

 

You might also consider awarding a 

third prize, which could be a gift cer-

tificate with your company. 

 

The newsletter is designed to be printed 

on 11” X 17” paper and folded. Fold it 

again, tape it closed, and it’s ready to 

mail.  

 

You might also want to stock the news-

letters in your trucks to pass out to new 

customers on service calls. 

 

. 

Be sure the change the RED text to 

information about your company. You 

must change the following items (also 

change font colors to match after 

making changes): 

 

PAGE 1 

 COMPANY NAME at top of page 

 PHONE NUMBER on coupon 

 LOGO on coupon 

 DOLLAR AMOUNT on coupon 

 

PAGE 2 

 CONTACT INFORMATION at 

bottom of page in blue box (change 

text color to white) 

 

PAGE 3 

 COMPANY NAME at top of page 

 CONTACT INFORMATION at 

bottom of page on coupon.  

 ADD LOGO to coupon 

 

PAGE 4 

 RETURN ADDRESS 

INFORMATION  

 COMPANY NAME in blue box in 

center of page (change text color to 

white) 

 CONTACT INFORMATION on 

Gift Card Entry Form 

 DATE on Gift Card Entry Form 

 

 

There are color and black and white 

versions of the newsletter, and separate 

versions for U.S. and non-U.S. 

contractors. 

 

This version contains all four pages.  It is 

a very large file and will take some time 

to download.  The file is zipped.   

 

Right click to save the file to your hard 

drive, open Windows Explorer and 

browse to the file's location, open the 

zipped folder, extract the file, open 

Publisher, click past the start up wizard, 

and then select File + Open from the 

menu bar and browse to the directory 

where you extracted the file.  If you have 

problems downloading this file, send an 

email to 

matt.michel@serviceroundtable.com or 

janet.thomasson@serviceroundtable.com 

NOTES: 


