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Open your mailbox, and there they are, waiting for you. Postcards, flyers, 

handwritten envelopes with no return address. Each one promises something 

like “Free Furnace”; “Lifetime Heater Warranty”; “16 Point Precision A/C 

Tune-up $29.99”; “No payments for a full year”; etc. 

 

Wow, what a great offer. How can they afford that? 

 

They can’t. The Iron Law of Business is that no operation is able to afford los-

ing money, month after month, year after year. Businesses can’t print money, 

and banks aren’t lending. Businesses have only one source of cash; our cus-

tomers. If that cash isn’t at least as much as the expenses of the business, the 

business won’t survive. 

 

So why all the crazy offers? They gotta be legit, right? There are laws about 

false advertising. Well, to an extent, they are legit. The offer is usually real, 

and everything in the ad is true, more or less. Where the problem lies is in what 

the ad doesn’t say. It’s the truth, but it’s usually not the whole truth. 

 

The whole truth is that you usually have to pay more somewhere else so that 

you can cash in on that crazy offer. The “Free Furnace” is available only if you 

buy a “complete” air conditioning system; the Lifetime Warranty is available 

only if you get the premium (read “most expensive”) model. “No payments for 

a full year,” but interest on your balance accrues from the very first day, at an 

eye-popping interest rate. 

 

(Continued on page 3)  
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“Special Offer?” Not so Fast! 

Inside… 

 

New Orleans 
Style Bread 
Pudding 
 
Swimming 
Pool Insurance 
 
10% Off 
Summer Sale 
 
$200 Giveaway 

 
The CORNer 

$25 Off Any Repair of $125 or more 
 

Call today for fast, professional service on any air conditioning 
repair in your home or at your business.  

 

Excludes tune-ups or maintenance. Not valid with other offers. Expires 9/30/10. 
 

(626) 357-3535 
Air-Tro Air Conditioning & Heating 



Own a Swimming Pool? 

Read this... 

 

Installing a backyard swimming pool can make those hot 

summers a lot more fun and relaxing, but could it get 

you into a lot of financial trouble too? The short answer 

is: yes. 

If you're not properly insured, and someone gets hurt in 

your pool, you are inviting law suits. I know what you're 

thinking: my friends and family are the only ones who use 

my pool... they're not going to sue me if anything happens. Guess again. 

It's not necessarily that people love to sue or even want to. They may have 

to. With the high costs of medical expenses today, a family that suffers a 

serious injury (or--God forbid--a death) probably can't afford not to sue. And 

if a person was injured at your pool in your backyard, guess who's technically 

at fault?  

If you own a swimming pool or hot tub, you should carry very high 

liability insurance, i.e. in the range of a million dollars or more.  

This can be tricky since many homeowner's insurance policies limit the 

maximum exposure of the insurer to $100,000. Sometimes you can get this 

raised to $300,000, but getting covered beyond that, from your homeowner's 

plan alone, will likely prove difficult. 

This is why you want to look into an umbrella plan. This is a separate 

liability policy in addition to your homeowner's coverage. It generally picks 

up where your homeowner's insurance leaves off, and you can get coverage of 

several million dollars. 

The cost for this additional coverage is usually minimal, in the 

neighborhood of $500 per year. This may seem pricey, but considering the 

millions of dollars of coverage it affords you, it's worth the money, especially 

if you entertain and have a hot tub or pool. 

Homeowner News  
The Homeowner News is a 
quarterly publication of Air-Tro.  
It is provided to our customers 
free of charge.  We welcome 
your suggestions and ideas.  
Contact us at: 
 
Bob Helbing 
Air-Tro Air Conditioning 
1630 S. Myrtle Ave. 
Monrovia, CA 91016 
(626) 357-3535 
www.airtro.com 
service@airtro.com 
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Ingredients 

½ to ¾ loaf bread (or you can use 6 

hamburger buns or hotdog buns, French 

bread, or raisin bread). Fresh bread does 

not work very well. Use bread that’s at 

least a day or 2 old. 

1½ cups sugar 

2 tsp. vanilla 

1 stick butter or margarine, melted 

4 eggs, beaten 

2½ cups whole milk 

1 tsp cinnamon 

 

Break up bread in small pieces into 9x13 

inch casserole dish. In a 4-cup measuring 

cup melt butter, add sugar and stir to 

blend. Beat eggs in separate bowl. Add 

beaten eggs, vanilla, and milk in your 

measuring cup. Sprinkle 1 tsp cinnamon 

and stir to blend well.  (Optional: add a 

pinch nutmeg, ginger, allspice or  

pumpkin spice.)  

Now pour mixture over bread, soaking 

well. If you have too much bread, add a 

little milk. If you have too much sugar & 

milk mixture, add a few pieces of bread. 

Sprinkle a little cinnamon on top to make 

it pretty. 

Bake at 325 for 45 minutes or until 

brown.  

Note: to make it lighter, use skim milk, 

½ stick butter and 1¼ cups sugar.  

Tell Your Friends 

About Homeowner News  

Or call us and we’ll provide them with a free 

subscription and give you and your friend 

$10 gift certificates!   

New Orleans Style Bread Pudding 

½ stick butter or margarine 

½ cup water 

2 T flour 

3/8 cup sugar 

2 tsp. vanilla 

2 tsp. rum flavoring  

2 tsp. butter flavoring (or use 3 T. rum in 

place of butter flavoring) 

In small saucepan melt butter, add water and 

bring to a boil. Add premixed flour and sugar. 

Stir. Add remaining ingredients, stir and cook 

until bubbly.  

 

Remove from heat and serve over warm 

pudding. 

RUM SAUCE 
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“Special Offer?” Not So Fast! 

That “$29.99 Tune-up” is what’s 

called a “loss leader”. The com-

pany knows it loses money if it 

only collects $29.99, but it’s hop-

ing the call will lead to much 

more than $29.99 in revenue. The 

technician coming to do the tune-

up is under instruction to find 

other things in your home or your 

system that he can charge extra 

for, such as repairing or even re-

placing your existing furnace or 

air conditioner. 

 

And then there’s the question of 

quality and workmanship, of cor-

ners cut where you can’t see it. 

It’s said “you get what you pay 

for.” Something that costs less is 

usually worth less. But when it 

comes to keeping your home in 

good shape, going cheap can be 

worse than useless. Poor decisions 

on home repair can end up costing 

far more money than they save.  

 

A poorly repaired roof can allow 

water to leak onto furniture and 

carpeting, costing thousands. Con-

crete improperly poured can crack 

or crumble, ruining your home’s 

foundation. Badly installed duct-

work typically leaks about 30% of 

(Continued from page 1) 

your air conditioning or heating, 

wasting energy and money. 

 

When hiring someone to work 

on your home, do a little home-

work of your own first. The 

Internet makes it much easier to 

check a company’s credentials 

out. You can go to the Better 

Business Bureau (find them at 

www.labbb.org/BusinessFind.aspx) 

to see if the company or contrac-

tor is taking good care of their 

existing customers. 

 

Go to the Contractor State Li-

cense Board (www.cslb.ca.gov) to 

make sure the company’s license 

is in good standing. Here’s a tip: 

the lower the license number, the 

longer the company has been 

doing business. That’s not to say 

that newly opened companies 

can’t do good work, but a proven 

track record does imply an op-

eration that has got the basics 

down. 

 

The firmest foundation upon 

which to build a company is the 

trust earned from its customers. 

Misleading offers or high pres-

sure sales tactics don’t form that 

kind of foundation. What earns 

trust is service that is fast, friendly 

and effective. 

 

It’s office staff that pick up the 

phone on the first ring, and are 

eager to help. It’s technicians that 

are well-trained and highly 

skilled, but still just as happy shar-

ing information and time with cus-

tomers as they are troubleshooting 

problems and making repairs. 

 

It’s also offering a regular mainte-

nance plan, keeping your system 

running at its best and protecting 

the money you’ve invested in it. 

It’s a company willing to invest in 

their staff by getting them tools 

and training, and treating them 

honestly and ethically. 

 

Those are principles we live by 

here at Air-Tro. We hope we have 

proven their worth, to you and to 

all our customers. 
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10% OFF  

ANY INDOOR AIR QUALITY DEVICE 

Includes air filters and ultraviolet lamps. Must be presented when 
invoice is prepared. Cannot be used toward previous purchases. Not 
valid with other offers. Expires 9/30/10. 

 

(626) 357-3535 
Air-Tro Air Conditioning 

SUMMER SAVINGS 

http://www.labbb.org/BusinessFind.aspx
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The  

Corner 

This summer, for the first time ever, the Soccer 
World Cup is being held on the African Continent. In 
honor of that… 
 
Q:  How do you stop a charging rhinoceros?   
A:  Take away his credit card. 
 
Q:   What is a giraffe’s favorite joke? 
A:  A tall story. 
 
Q:   Which cat should you never play cards with? 
A:  A cheetah. 
 
Q:   How do hippos commute? 
A: In a hippopotabus. 
 
A gorilla walks into a restaurant and orders a soda. 
The waiter gives it to him, presents the check and 
says “That’ll be $25.” The gorilla hands him the 
money and the waiter says “We don’t get many 
gorillas round these parts.” The gorilla replies “At 
these prices, you won’t get many more, either!” 
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Place 

Postage 
Here 

Win a $200 Gift Card! 
Complete and return for a chance to win a $200 gift card. If you correctly answer the three 
questions below, we’ll enter you in a drawing for a $200 gift card. Second prize will be a $100 
gift card. All entries must be received by 9/30/2010.  Mail to:  Your company, your street 
address, your city, your state, and your zip.  

1. The Iron Law of Business is that no operation is able to____________________ losing 
money. 

2. A “loss leader” is when a company suffers a ________________ on an offer but hopes it  
will _______________________ to more revenue. 

3. What’s the website for the Contractor State License Board? _____________________. 

4. A regular ______________ plan will keep your air conditioning running at it best. 

Please contact me about: 

Name: ____________________________________________  
Address: __________________________________________  
City: _________________ State: ___________ Zip: ________  
Phone: ________________________ Best Time: ___________  

 Fund raising opportunities for your 
favorite charity or school 

  Heat/Cool system maintenance 

 Lowering my electric bill 

 Improving indoor air quality 

 Upgrading heating/cooling equipment 

Limit 1 entry per person. No purchase necessary. A purchase will not improve your chances of winning. Winner will be selected at random within 30 days 
of entry deadline. All decisions are final. All entrants agree to contest rules, which require winner to sign a prize and publicity release unless precluded by 
law. Must be 18 to enter. Failure to comply results in disqualification. Entries void if incomplete or illegible. No responsibility is assumed for lost, late, or 
illegible entries. Company employees and family members are ineligible. Odds depend on the number of entries received. Acceptance of the prize 
implies consent to use name and image in promotional material with the prize as compensation. All taxes are the responsibility of the winner. 

News  Specials  More 
Courtesy of Air-Tro A/C 

Summer 

Issue 


